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FACEBOOK'
YOUTUBE:
WHATSAPP'*
INSTAGRAM?®
FB MESSENGER'*
WECHAT'
TIKTOK!

Qaq'
DOUYIN'™*
TELEGRAM'
SINA WEIBD'
SNAPCHAT®
KUAISHOU'
PINTEREST'
REDDIT'*
TWITTER®
QUORA'™

THE WORLD’S MOST-USED SOCIAL PLATFORMS

THE LATEST GLOBAL ACTIVE USER FIGURES (IN MILLIONS) FOR A SELECTION OF THE WIORLD'S TOP SOCIAL MEDIA PLATFORMS*

1853

DATA UPDATED TO:
18 JULY 2021

I,
I, 7o
I 420
I, 197
I 300

SOURCES: KEPIOS ANALYSIS [JUL 2021), BASED ON DATA PUBLISHED IN: (1) COMPANY STATEMENTS AND EARNINGS ANNOUNCEMENTS; 2] PLATFORMS’ SELF-SERVICE AD TOOLS.
*MOTES: 'USERS' MAY NOT REPRESENT UNIQUE INDIVIDUALS. PLATFORMS IDENTIFIED BY (*) HAVE MOT PUBLISHED UPDATED USER NUMBERS IN THE PAST 12 MONTHS, SO FIGLIRES WILL BE LESS ﬂl'e Hootsu | tE"
RELIABLE. (**) FIGURE USES THE REPORTED DAILY ACTIVE USER FIGURE, SO MONTHLY ACTIVE USER FIGURE IS LIKELY HIGHER.




FACEBOOK: ADVERTISING AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE® THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK

POTENTIAL AUDIENCE™ FACEBOOK'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT FACEBOOK REPORTS ~ ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED USING  COMPARED TO THE TOTAL IN FACEBOOK'S THAT FACEBOOK THAT FACEBOOK
ADVERTS ON FACEBOOK POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE* REPORTS IS MALE*

225 36.7% +1.8% 43.6% 56.4%

BILLION +40 MILLION

SOURCE: FACEBOOK'S SELF-SERVICE ADVERTISING TOOLS [JUL 2021). *NOTE: FACEBOOK'S TOOLS DO MOT PUBLISH AUDIEMCE DATA FOR GEMDERS OTHER THAN "MALE AND 'FEMALE" we Hootsuitem

TADVISORY: "ALUDIENCE” FIGURES MAY MOT REFRESEMT UNIGUE INDIVIDUALS, OR MATCH THE ACTIVE USER BASE. 4 COMPARABILITY ADVISORY: BASE CHAMGES. as reuciul




FACEBOOK'S ACTIVE USERS vs. AD AUDIENCE OVER TIME

FACEBOOK'S MONTHLY ACTIVE USERS (MAU) AND GLOBAL ADVERTISING REACH (ADV) OVER TIME (IN BILLIONS), WITH QUARTER-ON-QUARTER CHANGE*

MAI.IADV

JUL DC'I' .IAN APII JUL
2019 2019 2020 2020 2020

SOURCES: MAL FIGURES TAKEN FROM DATA FUBLISHED IN FACEROOK'S QIUARTERLY EARNINGS ANMOUNCEMENTS [DATES AS STATED BEMEATH GRAPH); ADVERTISING ALDIEMCE FIGURES e .
BASED ON KEPIOS AMALYSIS OF DATA PUBLISHED IN FACEBOOK'S SELF-SERVICE ADVERTISING TOOLS |DATES AS STATED BEMEATH GRAPH). *NOTES: FIGURES IN WHITE CIRCLES REPRESENT are, HQQtS“'tE‘
RELATIVE CHAMGE vs. FREVIOUS QUARTER. MAL FIGURES ARE MOT AVAILABLE FOR THE CURRENT QIUARTER AT THE TIME OF REPORT PUBLICATION. SOCIGI

285




FEMALE

13-17 18 - 24 25-34
YEARS OLD YEARS OLD

MOMNTHLY ACTIVE USERS. € COMPARABILITY ADVISORY: B.ASE CHAMGES.

PROFILE OF FACEBOOK'’S ADVERTISING AUDIENCE

SHARE OF FACEBOOK'S GLOBAL ADVERTISING AUDIENCE" BY AGE GROUP AND GENDER*

18.8%

13.8%

12.5%
9.4% 9.8%
7.6%
5.8%
4.9%
FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE

MALE

4% 39% 2 7%

FEMALE MALE FEMALE MALE

35-44 45 - 54 55 - 64
YEARS OLD YEARS OLD YEARS OLD

65+
YEARS OLD YEARS OLD

SOURCE: EXTRAPOLATIONS OF DATA PUBLISHED IM FACEROOK'S SELF-SERVICE ADVERTISING TOOLS (JUL 2021). *NOTES: FACEBOOK'S TOOLS DO WMOT PUBLISH AUDIENCE DATA FOR GEMDERS We
'OTHER THAM 'MALE" OR 'FEMALE" "ADVISORY: DATA OM THIS CHART REFRESEMT FACEBCOK'S ADVERTISING ALDIEMNCE ORLY, AMD MAY MOT CORRELATE WITH RESPECTIVE SHARES OF TOTAL

are. . ® Hootsuite-




YOUTUBE OVERVIEW

ESSEMNTIAL HEADLINES FOR YOUTUBE USE AROUND THE WORLD

POTENTIAL AUDIENCE* TOTAL NUMBER OF SHARE OF TOTAL YOUTUBE'S FEMALE YOUTUBE'S MALE
THAT GOOGILE REPORTS HOURS OF VIDEO YOUTUBE WATCH TIME AD AUDIENCE AS A AD AUDIENCE AS A
CAN BE REACHED USING WATCHED ON THAT TAKES PLACE PERCENTAGE OF ITSTOTAL  PERCENTAGE OF ITS TOTAL

ADVERTS ON YOUTUBE YOUTUBE EACH DAY ON MOBILE DEVICES ADVERTISING AUDIENCE*  ADVERTISING AUDIENCE*

2.29 1 70% 45.8% 54.2%

BILLION BILLION

SOURCES: KEFIOS ANALYSIS (JUL 2021, BASED ON DATA PUBLISHED IN YOUTUBE'S MARKETING MATERIALS AND GOOGLE'S SELF.SERVICE ADVERTISING TOOLS. *NOTES: GOOGIEDoEs oT ~ WIE .
OFFER YOUTUBE TARGETING ACROSS ALL COUNTRIES IN ITS SELF-SERVICE AD TODLS. VALUES BASED ON DATA FOR AVAILABLE MARKETS ONLY. GODGLE'S TOOLS DO NOT PUBLISH AUDIENCE are, Hootsune*‘
DATA FOR GENDERS OTHER THAN 'MALE' OR 'FEMALE' *ADVISORY; "AUDIENCE” FIGURES MAY NOT REPRESENT UNIGIUE INDIVIDUALS, OR MATCH THE ACTIVE USER BASE. social




PROFILE OF YOUTUBE’S ADVERTISING AUDIENCE

SHARE OF YOUTUBE'S ADVERTISING AUDIENCE* BY AGE GROUP AND GENDER*

12.1%

8.7% 9.1% ;
6.3%
4.3% 4.2%
I I I i :
FEMMALE MALE FEMALE MALE FEMMALE MALE FEMALE MALE

FEMALE MALE FEMALE MALE

18 - 24 25-34 35-44 45 - 54 55 - 64 465+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

SOURCE: KEFIOS ANALYSIS (JUL 2021) BASED ON DATA PUBLISHED IN GOOGLE'S SELF-SERVICE ADVERTISING TOOLS. *NOTES: PERCENTAGES REPRESENT SHARE OF TOTAL AUDIENCE, NoTJusT VWG
AUDIENCES AGED 18+, 50 WILL NOT SUM TO 100%. BASED ON DATA FOR AVAILABLE MARKETS ONLY. GOOGLE'S TOOLS DO NOT PUBLISH AUDIENCE DATA FOR GENDERS OTHER THAN ‘MALE' ﬂl‘e Hootsune*
OR 'FEMALE'. “ADVISORY: DATA SHOWN HERE REPRESEMT YOUTUBE'S ADVERTISING AUDIENCE OMLY, AND MAY NOT CORRELATE WITH RESPECTIVE SHARES OF TOTAL MONTHLY ACTIVE USERS.




WHATSAPP OVERVIEW

ESSENTIAL HEADLINES FOR WHATSAPP USE AROUND THE WORLD

MONTHLY ACTIVE ACTIVE WHATSAPP USERS TOTAL NUMBER OF FEMALE USERS AS A MALE USERS AS A
WHATSAPP USERS* COMPARED TO THE TOTAL WORLDWIDE USERS OF PERCENTAGE OF TOTAL PERCENTAGE OF TOTAL
AROUND THE WORLD POPULATION AGED 13+* WHATSAPP BUSINESS FEMALE AND MALE USERS* FEMALE AND MALE USERS*

y. 33% S0 46.1% 53.9%

BILLION MILLION

SOURCES: FACEBOOK (LATEST AVAILABLE DATA IN JUL 2021); GENDER DATA FROM GWI (@1 2021). *NOTES: WHATSAPP RESTRICTS USE TO FEOPLE AGED 13 AND ABOVE, ANDTO PEOREAGED VW .
16 AND ABOVE IN THE EU. GENDER DATA ARE ONLY AVAILABLE FOR ‘FEMALE’ AND ‘MALE’ USERS AGED 16 TO 44. *ADVISORY: "USER" FIGURES MAY NOT REPRESENT UNIGUE INDIVIDUALS. are, Hootsune*‘
© COMPARABILITY ADVISORY: DATA OM THIS CHART ARE NOT DIRECTLY COMPARABLE WITH SIMILAR DATA POINTS FOR OTHER PLATFORMS INCLUDED IN THIS REPORT. sociadl




INSTAGRAM: ADVERTISING AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE* THAT MARKETERS CAN REACH USING ADVERTS ON INSTAGRAM

POTENTIAL AUDIENCE* INSTAGRAM'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT FACEBOOK REPORTS ~ ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED USING  COMPARED TO THE TOTAL IN INSTAGRAM'S THAT INSTAGRAM THAT INSTAGRAM
ADVERTS ON INSTAGRAM POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE* REPORTS IS MALE*

1.39 22.6% +7.7% 51.4% A48.6%

BILLION +100 MILLION

@ SOURCE: FACEBOOK'S SELF-SERVICE ADVERTISING TOOLS (JUL 2021} MOTE: FACEBOOKS TOOLS DD MOT PUBLISH AUDIEMCE DATA FOR GENDERS OTHER THAM "MALE' AND "FEMALE". we Hootsuitem

*ADVISORY: "ALDIEMCE" FIGURES MAY MOT REPRESEMT UMIGUE INDIVIDUALS, OR MATCH THE ACTIVE USER BASE. @ COMPARABILITY ADVISORY: BASE CHANGES. as remiul




PROFILE OF INSTAGRAM’S ADVERTISING AUDIENCE

SHARE OF INSTAGRAM’S ADVERTISING AUDIENCE" BY AGE GROUP AND GENDER*

16.4%
15.7%

14.2%

37%  3.8% ““‘
FEMALE  MAILE FEMALE

9.0%
1.3%
4.7%
3.4%
23! 1
o 1.3%
---
MALE FEMALE = MALE FEMALE

13-17 18 - 24 25-34
YEARS OLD YEARS OLD

35-44 45 - .54 55 - 64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

SOURCE: EXTRAPOLATIONS OF DATA PUBLISHED IM FACEBOOK'S SELF-SERVICE ADVERTISING TOOLS (JUL 2021). *MOTES: FACEBCOK'S TOOLS DO MOT PUBLISH AUDIEMCE DATA FOR GENDERS We
OTHER THAM 'MALE" OR 'FEMALE". "ADYISORY: DATA ON THIS CHART REPRESEMT INSTAGRAM'S ADVERTISING AUDIEMCE OMLY, AMD MAY MOT CORRELATE WITH RESPECTIVE SHARES OF TOTAL
MOMNTHLY ACTIVE USERS. 4 COMPARABILITY ADVISORY: BASE CHAMGES.

re. ‘Hootsmte*




FACEBOOK MESSENGER: AD AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE* THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK MESSENGER

POTENTIAL AUDIENCE* MESSENGER'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT FACEBOOK REPORTS ~ ADVERTISING AUDIENCE QUARTER CHANGE IN MESSENGER'S AD MESSENGER'S AD
CAN BE REACHED USING ~ COMPARED TO THETOTAL  FACEBOOK MESSENGER'S AUDIENCE THAT FACEBOOK AUDIENCE THAT FACEBOOK
ADVERTS ON MESSENGER POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE* REPORTS IS MALE®

1.07 17.5% +5.6% A44.10% 559%

BILLION +57 MILLION

SOURCE: FACEROOK'S SELF-SERVICE ADVERTISING TOOLS [JUL 2021). NOTE: FACEROOK'S TOOLS DO NOT PUBLISH AUDIENCE DATA FOR GEMDERS OTHER THAM “MALE' AND ‘FEMALE". are Hootsuitem
"ADVISORY: “"AUDIEMCE” FIGURES MAY MOT REPRESENT UMIGUE INDIVIDUALS, OR MATCH THE ACTIVE USER BASE. € COMPARABILITY ADVISORY: BASE CHAMGES. soc’iul




FEMALE ~ MAILE

PROFILE OF MESSENGER’S ADVERTISING AUDIENCE

SHARE OF FACEBOOK MESSENGER'S GLOBAL ADVERTISING AUDIENCE* BY AGE GROUP AND GENDER"

19.6%

14.0%

94y  3.0%

13-17 18 -24 25-34 35-44 45 - 54 55-64
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

SOURCE: EXTRAPOLATIOMS OF DATA PUBLISHED IM FACEBROOK'S SELF-SERVICE ADVERTISING TOOLS [JUL 2021). *NOTES: FACEBOOK'S TOOLS DO NOT FUBLISH AUDIENCE DATA FOR GEMDERS We
OTHER THAN "MALE" OR 'FEMALE" "ADVISORIES: DATA ON THIS CHART REFRESENT FACEBOOK MESSENGER'S ADVERTISING AUDIEMCE OMLY, AND MAY NOT CORRELATE WITH RESPECTIVE
SHARES OF TOTAL MONTHLY ACTIVE USERS. SOME AD FORMATS ARE MOT AVAILABLE IN ALL COUNTRIES, WHICH MAY AFFECT DATA. 4 COMPARABILITY ADVISORY: BASE CHANGES.

10.3%
9.3%
8.1%
52%  5.1%
3.0% 2.6%
0O
FEMALE MALE FEMALE MALE FEMALE MALE FEMALE

65+
YEARS OLD

re. | ‘ | Hootsuite*




LINKEDIN: ADVERTISING AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE* THAT MARKETERS CAMN REACH USING ADVERTS ON LINKEDIN

POTENTIAL AUDIENCE* LINKEDIN'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT LINKEDIN REPORTS ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO THE TOTAL IN LINKEDIN'S THAT LINKEDIN THAT LINKEDIN

ADVERTS ON LINKEDIN POPULATION AGED 18+ ADVERTISING REACH REPORTS IS FEMALE* REPORTS IS MALE*

768.2 14.0% +3.0% 43.1% 56.9%

MILLION +23 MILLION

SOURCE: LIMKEDIN'S SELF-SERVICE ADVERTISING TOOLS [JUL 2021) *NOTES: UMKEDIN'S TOOLS REPORT TOTAL MEMBERS, MOT MONTHLY ACTIVE USERS, SO FIGURES ON THIS CHART ARENOT VAT .
COMPARABLE WITH SIMILAR DATA POINTS FOR OTHER PLATFORMS. LINKEDIN DOES NOT REPORT AUDIENCE FIGURES FOR GENDERS OTHER THAM “MALE' OR ‘FEMALE" GEMDER SHAREFIGURES  CIIF@ Hootsune*
HAVE BEEN EXTRAPOLATED FROM AVAILABLE DATA . *ADVISORY: "AUDIENCE® FIGURES MAY NOT REPRESENT UNIGUE INDIVIDUALS, OR MATCH THE ACTIVE USER BASE. socml




PROFILE OF LINKEDIN’S ADVERTISING AUDIENCE

SHARE OF LINKEDIN'S GLOBAL ADVERTISING AUDIENCE* BY AGE GROUP AND GENDER*

34.0%

10.4%

1.1%
—
FEMALE MALE

10.9%
) I
FEMALE MALE

FEMALE MALE FEMALE MALE
18 - 24 25-34 35-54 55+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD
SOURCE: EXTRAPOLATIONS OF DATA PUBUSHED IN LINKEDIN'S SELF-SERVICE ADVERTISING TOOLS [JUL 2021), BASED ON SHARE OF AVAILABLE DATA FOR GEMDER AND AGE GROUP. we -
*ADVISORY: DATA OM THIS CHART REPRESENT LINKEDIN'S ADVERTISING AUDIEMCE OMLY, AMD MAY MOT CORRELATE WITH RESPECTIVE SHARES OF TOTAL MEMBERS OR ACTIVE USERS. are, HoutSL“tE’
% COMPARABILITY ADVISORY: BASE CHANGES. SJOCIGI




TIKTOK OVERVIEW

ESSENTIAL HEADLINES FOR TIKTOK USE AROUND THE WORLD

MONTHLY ACTIVE ACTIVE TIKTOK USERS NUMBER OF NEW TIKTOK FEMALE USERS AS A MALE USERS AS A
TIKTOK USERS* COMPARED TO THE TOTAL  APP INSTALLS AROUND THE PERCENTAGE OF TOTAL PERCENTAGE OF TOTAL
ARQUND THE WORLD POPULATION AGED 13+ WORLD IN JUNE 2021* FEMALE AND MALE USERS* FEMALE AND MALE USERS*

732 11.9% S7 49.6% 50.4%

MILLION MILLION

SOURCES: TIKTOK FOR BUSIMESS” DECK |APR 2021); APP INSTALL DATA FROM SENSORTCWER [JUL 2021); GEMDER SHARE DATA FROM GWI [@1 2021). *NOTES: DOES MOT INCLUDE DOUYIM,

we .
@ OR GWI DATA FOR CHINA. GEMDER DATA ONLY REFRESENTS USERS AGED 16 TO 64 SEE GWI.COM FOR MORE DETAILS. *ADVISORY: “USER” FIGURES MAY NOT REPRESENT UNIQUE are, I HDDtSUltE“
socia

IMDIVIDUALS. ¢ COMPARABILITY ADVISORY: DATA ON THIS CHART ARE MOT DIRECTLY COMPARABLE WITH SIMILAR DATA POINTS FOR OTHER PLATFORMS INCLUDED 1N THIS REPORT.




TWITTER: ADVERTISING AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE* THAT MARKETERS CAN REACH USING ADVERTS ON TWITTER

POTENTIAL AUDIENCE* TWITTER'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT TWITTER REPORTS ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE

CAN BE REACHED WITH COMPARED TO THE TOTAL IN TWITTER'S THAT TWITTER THAT TWITTER
ADVERTS ON TWITTER POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE* REPORTS IS MALE*

396.5 6.5% +0.2% 31.9% 68.1%

MILLION +651 THOUSAND

SOURCE: TWITTER'S SELF-SERVICE ADVERTISING TOOLS (JUL 2021}, BASED ON THE MID-POINT OF PUBLISHED RAMGES. *NOTE: TWITTER DOES NOT PUBLISH ADVERTISING AUDIENCEDATAFOR ~ WIE .
GEMDERS OTHER THAN "MALE' AND "FEMALE' GENDER SHARE FIGURES EXTRAPOLATED FROM AVAILABLE DATA, *ADVISORY: "ALIDIENCE” FIGURES MAY MOT REPRESENT UNIGUE INDIVIDUALS,  CIFEY, I Hootsune*
socCid

OR MATCH THE ACTIVE USER BASE. 4 COMPARABILITY ADVISORY: LARGE BASE CHAMGES. DATA REPORTED BY TWITTER'S SELF-SERVICE TOOLS ARE SUBJECT TO SIGMIFICANT FLUCTUATION.




PINTEREST: ADVERTISING AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE* THAT MARKETERS CAN REACH USING ADVERTS ON PINTEREST

POTENTIAL AUDIENCE* PINTEREST'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT PINTEREST REPORTS ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO THE TOTAL IN PINTEREST'S THAT PINTEREST THAT PINTEREST
ADVERTS ON PINTEREST POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE* REPORTS IS MALE*

223.3 3.6% *2.0% 771% 14.9%

MILLION +4 MILLION

SOURCE: PINTEREST'S SELF-SERVICE ADVERTISING TOOLS [JUL 2021). FIGURES USE MID-POINTS OF PUBLISHED RANGES. *NOTE: PINTEREST PUBLISHES DATA FOR 'UNSPECIFIED’ GENDER IN we .
ADDITION TO 'MALE' AMD ‘FEMALE, 50 GENDER SHARE FIGURES WILL NOT SUM TO 100%. *ADVISORY: "AUDIENCE” FIGURES MAY NOT REPRESENT UNIGIUE INDIVIDUALS, OR MATCH THE are, Hootsune*
ACTIVE USER BASE. & COMPARABILITY ADVISORY: BASE CHANGES. PINTEREST ADDED MEXICO TO IT5 AD TARGETING OPTIONS IN G2, ADDING 14+ MILLION USERS TO THE GLOBAL TOTAL, social




PROFILE OF PINTEREST'S ADVERTISING AUDIENCE

SHARE OF PINTEREST'S GLOBAL ADVERTISING AUDIENCE" BY AGE GROUP AND GEMNDER"

29.3%

13.5%
6.5% 1.1% 1.4%
4.1%
2.4% 2.8% 2.8%
| [ ] | [— I e —

FEMALE  MALE N/A" FEMALE  MALE /A FEMALE  MALE N/A FEMALE  MALE N/A® FEMAIE  MALE N/A FEMALE  MALE N/A*
18 -24 25-34 35-44 45 - 54 55-64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

PINTEREST'S TOOLS. DATA BASED OMN THE SELECTION OF COUNTRIES AVAILABLE IN FINTEREST'S SELF-SERVICE TOHOLS. "ADVISORY: DATA Oh THIS CHART REPRESEMT PINTEREST'S ADVERTISING

SOURCE: EXTRAPCLATIONS OF DATA PUBLISHED IM PINTEREST'S SELF-SERVICE ADVERTISIMNG TOOLS {JUL 2021]. *NOTES: “MN/A" CORRESPOMNDS TO "UNSPECIFIED” GEMDER, AS REPORTED BY We H t .t
are ootsuite’
AUDIENCE DMLY, AND MAY NOT CORRELATE WITH RESPECTIVE SHARES OF TOTAL ACTIVE USERS. @ COMPARABILITY ADVISORY: BASE CHANGES. ml
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